Research Media
announced as official
media partner of
BioVision
Life Sciences
Forum 2011

BioVision 2011, 27-29 March, brings together prominent
members from the field of life sciences. As an official
media partner of the event, our cutting-edge publication,
International Innovation, looks ahead to the Forum

BIOVISION IS A three-day international life sciences forum held in Lyon, France, every two years. The event provides
a central platform for researchers, industry partners and society to share their latest concepts, and discuss and debate
pertinent topics.

Research Media are delighted to be an official media partner this year and will be distributing free copies of International
Innovation at the event. Our representatives will also be on hand at the Research Media booth, to support networking and
talk over all aspects of dissemination.

Research Media’s Simon Jones, says: “We are very excited to be partnering BioVision 2011. We are looking forward to being
in Lyon and having the opportunity to meet with delegates and discuss how they can reach a wider global audience through
their dissemination activities - including International Innovation”.

2011 heralds a new format for the event, which this year holds 48 scientific sessions, six plenary sessions and three
workshops, organised in three key areas: Scientific Advances, Decision Maker’s Perspective and Business in Science. Speakers
are diverse and auspicious, representing major global organisations such as the World Health Organization (WHO), the
University of Oxford and Institut Pasteur.

BioVision 2011 is projected to host over 2,500 participants, with opportunities for networking through the event’s own user-
friendly online tool: http://www.biovision.org/bv2011/networking.html

As an official media partner, Research Media will be reporting this year’s most hotly-debated topics and insightful debates
in life sciences in our next issue of International Innovation. If you would like more information, or to subscribe to the
magazine, please contact us on info@researchmedia.eu or visit www.researchmedia.eu
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